
WHEN TO USE

Do-It-Yourself Survey

Research Tools
Engaging a 
Research Partner

vs.

If a DIY tool isn’t the best choice for your next project, 

Insights in Marketing can help. Contact us today to learn more. 

DIY survey research tools have been gaining popularity over the past several years and for good 
reason, they are often more cost effective than engaging an external research partner and can be 
very useful when applied appropriately to address certain types of research and business issues.

To help you determine if a DIY survey tool or an External Research Partner is best for your next 
project, check out the below cheat sheet.

Best when learning objectives 
are clearly defined and 

understood by all stakeholders

Best when the project could 
benefit by having a fresh 
set of eyes help define 
and clarify objectives

Best when questions 
are tactical and 

straight-forward

Best when questions are 
strategic, complex and 
multi-faceted

1How clear am I about 
the project’s learning 
objectives?

Best when you have a high 
level of familiarity and 

comfort in how to write 
questions that resonate with 

your target audience

Best when you have a low 
level of familiarity and 
comfort in how to write 
questions that resonate with 
your target audience3What is my comfort 

level in writing survey 
questions relevant to 
my target audience?

Best when comfortable 
analyzing raw data

Best when not comfortable 
analyzing raw data 5How comfortable am 

I analyzing raw data?

2What type of research 
questions do I need to 
include in my survey?

Best when more skilled 
in writing survey questions

Best when less skilled in 
writing survey questions4How skilled am I 

writing questions that 
are not leading, loaded 
or compounded?

Best when no statistical 
analyses needed

Best when statistical 
analyses needed7Do statistical analyses 

need to be performed 
on the data?

Best when few sub-segments 
need to be analyzed

Best when multiple 
sub-segments 
need to be analyzed6How important is 

analyzing the resulting 
data across multiple 
sub-segments?

Best when no 
data weighting or 
projections needed

Best when data weighting or 
projections is needed9What data weighting or 

projections do I need to 
perform to ensure data 
accuracy and integrity?

Best when have email 
addresses and do not 

need assistance recruiting 
survey respondents

Best when don’t have 
email addresses and need 
assistance recruiting 
survey respondents 8Do I have email 

addresses for the 
people I want to survey?

Best if organization if fully 
supportive of and confident 

in internally conducted research

Best when organization 
prefers a 3rd party 
to help minimize bias10How confident in and 

supportive is my 
organization when it 
comes to internally 
conducted research?
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