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IIM partners with                                                  for Quick Turn Quantitative Research

10 Days to FAST Consumer Insights in 2 Countries

Day 1
Customize qualitative 

and quantitative 
research

Days 2-6
Interview consumers 

in two countries Days 7-9
Analyze 
insights

Day 10
Deliver report &

recommendations

The Challenge:
Champion Petfoods developed new print and digital 
DGYHUWLVLQJ�WR�GLHUHQWLDWH�WKHLU�WZR�XOWUD�SUHPLXP�GRJ�
and cat food brands – Orijen and Acana. They needed 
FRQVXPHU�UHVHDUFK�IURP�WZR�FRXQWULHV�WR�HYDOXDWH�WKH�DGV�
– FAST!

Project Objectives:
'HOLYHU�FRQVXPHU�LQVLJKWV�IRU�RQ�VWUDWHJ\��FRQVXPHU�
centric print and digital ads:

• *DLQ�SRVLWLRQLQJ�LQVLJKWV�TXLFNO\�IURP�8�6��DQG�
&DQDGLDQ�FRQVXPHUV�

• /HDUQ�FRQVXPHU�SHUFHSWLRQV�RI�WKH�ORRN��IHHO�DQG�
messaging in advertisements for both brands

• 8QGHUVWDQG�KRZ�WR�GLHUHQWLDWH�2ULMHQ�DQG�$FDQD�
EUDQGV�WKURXJK�LQVLJKWV

Key Insights:
While all of the tested ads were well received in both the 
8�6��DQG�&DQDGD��WKH�RSWLRQV�WKDW�UHVRQDWHG�ZLWK�WKH�PRVW�
FRQVXPHUV�RQ�DQ�HPRWLRQDO�OHYHO�ZHUH��

• 2ULMHQ�DGV�GULYHQ�E\�VLQFHULW\�DQG�VWURQJ�YLVXDOV�RI�SHW�
DHFWLRQ

• $FDQD�DGV�UHȵHFWLQJ�DGYHQWXUH�ZLWK�D�YHU\�
aspirational tone and feel
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Results and Outcomes:
'XULQJ�D�YHU\�VKRUW�WLPH�IUDPH��RXU�TXLFN�WXUQ�VROXWLRQ�
HQDEOHG�&KDPSLRQ�3HWIRRGV�WR�PDNH�WKHLU�FRPPXQLFDWLRQV�
PRUH�PHDQLQJIXO�DQG�UHOHYDQW�WR�WKHLU�WDUJHW�DXGLHQFH�E\�
LQFRUSRUDWLQJ�FRQVXPHU�IHHGEDFN�

Client Impact:

Ȋ:KHQ�Ζ�KDYH�TXLFN�WXUQ�SURMHFWV�ZLWK�
XQLTXH�VDPSOLQJ�UHTXLUHPHQWV��Ζ�NQRZ�WKDW�
Ζ�FDQ�FRXQW�RQ�ΖQVLJKWV�LQ�0DUNHWLQJ�DV�WKH\�
have delivered for me time after time.”

Kathleen Blum
'LUHFWRU��6WUDWHJ\�	�ΖQVLJKWV
Champion Petfoods

The Industry:
3UHPLXP�3HWIRRG

Our Tools:

4XLFN�7XUQ�ΖQVLJKWV

Our Tools: 

Quick Turn Insights


