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4) REAL-TIME ENGAGEMENT

Platforms like TikTok are leading the way in real-time engagement,
with live streaming videos becoming increasingly popular. These live
sessions offer instant customer feedback, product demos, and Q&A
sessions, engaging customers more directly and personally. It's
noted that consumers spend three times longer watching live videos
than pre-recorded content 

3) SEAMLESS PURCHASING PROCESS

The purchasing process is becoming more integrated into social
media platforms, with many users engaging in in-app purchases.
This streamlining allows shoppers to make purchases without
leaving the app, enhancing convenience and impulse buying 

2) INFLUENCER MARKETING
Shift from influencer to direct social media advertising 
Increased effectiveness of social media ads

1) PERSONALIZED SHOPPING EXPERIENCE
Tailored product recommendations
AI-driven user experience

5) GLOBAL REACH

Social media marketplaces are expanding the global reach of
holiday shopping. Consumers have access to international products
and a more diverse array of shopping options, transcending
geographical boundaries.

6) GEN Z AND AUTHENTIC MARKETING

Social media platforms are increasingly offering personalized
shopping experiences, especially to younger generations like
Millennials and Gen Z. These groups are most receptive to online
influence through personalized recommendations and loyalty
programs, making personalized outreach through apps crucial  .

Source: Boston Consulting Group

While influencer marketing has been a significant driver of social
media engagement in the past, its impact is reportedly waning.
Currently, shoppers are nearly twice as likely to buy a product
advertised in their social feeds than one promoted by an
influencer. This trend indicates a shift in the effectiveness of
different social media marketing strategies Source: Salesforce

In-app purchases
Streamlined shopping within social media apps

Source: Salesforce

Instant customer feedback
Engagement through live product demos and Q&A

Source: WordStream

Access to international markets
Diverse product options

Preference for authenticity
Influence of micro-influencers

Gen Z is a significant force in holiday shopping, valuing authenticity
and diversity in marketing. They are less influenced by traditional
marketing and more by content that feels genuine and relevant. They
also respond well to micro-influencers who they can relate to, as
opposed to high-profile celebrities. Gen Z's preference for authenticity
has implications for how brands should approach marketing and
engagement on social media platforms Source: WordStream
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Social media marketplaces are playing a pivotal role in transforming holiday
shopping experiences in 2023. They are not only influencing the way consumers
discover and purchase products but also shaping the marketing strategies of
businesses. As the holiday shopping season evolves, it's clear that social media
platforms will continue to be at the forefront of this transformation.
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